Public Relations 320
Public Relations Communication

Catalogue Course Description: (3 hours credit) Mechanics of effective writing for various media to achieve organizational goals. Overview of governing communication and persuasion theories. Focus on implementation of research-based, planned and managed techniques in a lab setting. Prereq: 270, Advertising 310, Journalism and Electronic Media 200.

Nature of the Course: Public Relations 320 is an intensive writing course where students should learn to create a variety of public relations messages in varying formats for differing organizational perspectives.

Instructional Objectives: After completion of the class, students should:

*Have a greater appreciation for the value of concise, clear writing and the necessity for revision and rewriting public relations messages;

* Understand the importance of fact checking in preparing messages;

* Understand the importance and value of style guides, such as the Associated Press Stylebook and at least one other style manual;

* Be able to select appropriate messages tactics and tools based on clients' needs to carry out organizational strategies (students should understand why a tactic is used as well as how to write it); and

* Understand the resources used for the distribution of public relations materials, including wire services and media directories.

Required Texts:

* Smith, Ronald S. (2003). Becoming a Public Relations Writer, 2nd ed. Mahweh, NJ: Lawrence Erlbaum Associates, Publishers.

* Selected readings from home page of Public Relations Society of America at www.prsa.org.

* Additional readings, as assigned.

Additional Recommended Texts (reference books from other classes):

*AP Stylebook

* Kessler, L., & McDonald, D. When Words Collide: A Media Writer's Guide to Grammar and Style. Belmont, CA:Wadsworth/Thomson Learning (or another grammar reference)

Course Instruction: Classes will generally consist of lectures and discussions followed by in-class writing assignments. Guest speakers will be featured throughout the semester. Individual contribution to class discussion is essential, and team-based exercises will be integrated into class discussions. Writing assignments (news releases, etc.) should be professional in appearance as well as quality (typed, spell-checked, proper grammar) and should conform to the format and style discussed in the texts and lectures. Exams will cover material from the textbook, additional assigned readings, class lectures by instructor and guests, and class discussions.

The final class project is an information kit (such as a media kit) for the company selected by the student. Each student will select, at the beginning of the semester and with the approval of the instructor, a real-world organization to write about throughout the term. (This is not to be confused with an internship or field experience; you will write about the organization, not for the organization, although you are encouraged to submit your work for publication after approval by appropriate person(s) at the organization). The class is designed to prepare you for successful field experience in working with organizations.

Course Evaluation: The grade for the course will be based on the following:

*Class participation and preparedness: 15%

* In-class quizzes and writing assignments: 15%

* Mid-term: 15%

* Project (information kit): 20%

* Weekly writing assignments: 20%

* Final exam: 15%

Class Participation and Preparedness: Students are expected to be in class, on time, prepared to discuss assigned readings, and contribute in a positive manner to class discussion.

In-class Quizzes and Writing Assignments: In-class quizzes and writing assignments will be given throughout the semester. In the event of student absence on these days, no make-up will be allowed unless the student is excused ahead of time to be absent from class on that day (see Attendance Policy).

Mid-Term: A mid-term exam will be given on Oct. 6. This will cover material from the text, additional readings as assigned, class lectures, discussions, and guest presentations.

Project: An organizational information kit (such as a media kit or packet of information for another target public) will include items such as news articles, features articles, fact sheet, speeches, and other material developed by each student for their selected organization. Weekly writing assignments are designed to help the student develop this packet of material. The information kit should be suitable for review at a job or field experience interview. The due date for two copies of the information kit is Dec. 6. One copy will be returned to you; the other copy will be retained by the instructor.

Weekly Writing Assignments: Weekly writing assignments are listed in the syllabus. These cover a variety of public relations tactics such as fact sheets, news releases, features, pitch letters, speeches, features, and so on. Students should keep all their class assignments stored on a disk and/or personal hard drive so that assignments may be revised and turned in subsequently.

Final Exam: The final exam will be comprehensive. The format will be announced later in the semester.

Attendance Policy: This class is based on learning by doing, or improving writing skills through intensive writing experience. Students are expected to attend all classes unless excused ahead of time; grade assignment will be affected by unexcused absences. If an emergency prevents class attendance, students should contact the instructor.

Academic Honesty and Integrity: Standards of academic honesty and integrity will be honored and upheld. Cheating, plagiarism, and other forms of academic dishonesty will not be tolerated. Refer to "Standards of Conduct" and "Disciplinary Regulations and Procedures" sections of Hilltopics for discussion of university policies related to violation of academic honesty and integrity. These sections explain that "academic cheating or plagiarism" may result in "exclusion from the University or any lesser penalty."

Disability Accommodations: Students who need course adaptations or accommodations because of a documented disability should inform the instructor and contact Disability Services at 191 Hoskins Library at 974-6087. This will ensure proper registration for services.

Tentative Schedule

(changes in schedule will be announced in class)

Thursday

Class prerequisites, confirm class roster

Course overview, review syllabus

Ice-breaker and free-writing exercises

Format for writing business memos and business letters

Complete bio form and turn in to instructor

Tuesday

Read:Smith, Chapter 1. Writing . . . and What It Means To You

Smith, Chapter 9. Organizational Features AP Stylebook, sections on "months" and "comma" (the latter section is in the Punctuation Guide)

Thursday

Due: Weekly Writing Assignment 1: One-page memo to instructor reporting what organization you will produce materials about during this semester (use memo format provided on first day of class). Identify a handful of values that the company embodies. Provide a paragraph description of the company that could be used as "boilerplate copy" to be included in each article you write about the organization.

Tuesday

Read: Smith, Chapter 2. Effective Writing

AP Stylebook, sections on "times," "a.m., p.m.," "courtesy titles," "chairman, chairwoman,"and disabled handicapped, impaired"

Kessler & McDonald, Chapter 1. What you Don't Know Will Hurt You

Thursday

Due: Weekly Writing Assignment 2: Business letter thanking the person(s) you interviewed for your organizational feature due next week (use business letter format provided on the first day of class).

Tuesday

Read: Smith, Chapter 3. Communication Theory and Persuasion

AP Stylebook, section on "capitalization"

Kessler & McDonald, section on "compound sentences"

Thursday

Read: Smith, AP Stylebook, sections on "academic degrees," "academic titles," and "dangling modifiers"

Kessler & McDonald, sections on "dangling modifiers" and "restrictive/nonrestrictive"

Due: Weekly Writing Assignment 3: Five-page organizational feature

Tuesday

Read: Smith, Chapter 4. The Writing Process

AP Stylebook, sections on "persons" and "dash" (the latter in the Punctuation Guide)

Kessler & McDonald, sections on "dash" and "hyphen"

Thursday

Read: AP Stylebook, sections on "corporation" and "ellipsis" (in Punctuation Guide)

Kessler & McDonald, section on "quotation marks"

Due: Weekly Writing Assignment 4: Memo to instructor reporting on your organizational research (what you did, what you found out) and listing your public relations objectives (be sure to include some impact objectives including a specific public, level of change, measurable outcome desired, and timeframe)

Tuesday

Read: Smith, Chapter 5. News and the Public Relations Writer

AP Stylebook, sections on "over," "numerals"

Thursday

Due: Weekly Writing Assignment 5: Fact Sheet (what Smith textbook calls a "factoid")

Tuesday

Read: Smith, Chapter 6, News Releases

AP Stylebook, sections on "annual," "brand names," and "alumnus, alumni, alumna, alumnae"

Thursday

Mid-term

Tuesday

Read: Smith, Chapter 7. Working with the Media

Kessler & McDonald, "Listen to the Sound of Words" in Chapter 10

Due: Weekly Writing Assignment 6: One-page news release

Tuesday

Read: Chapter 8. Broadcast Media

Thursday

Due: Weekly Writing Assignment 7: Pitch letter to a news media representative (use media directory, etc., for address. Media directories are located in school lab in Comm. 467 )

Tuesday

Read: Smith, Chapter 10. Advocacy and Opinion

Thursday

Due: Weekly Writing Assignment 8: Two-page news release

Tuesday

Read: Smith, Chapter 11. Fliers, Brochures, and Web Sites

Thursday

Due: Weekly Writing Assignment 9: Organizational profile or backgrounder

Tuesday

Read: Smith, Chapter 12. Newsletters and Corporate Reports

Thursday

Due: Weekly Writing Assignment 10: Brochure

Tuesday

Read: Smith, Chapter 13. Direct-Mail Appeals

Smith, Chapter 14. Public Relations Advertising

Thursday

Due: Weekly Writing Assignment 11: Newsletter

Tuesday

Due: Weekly Writing Assignment 12: Two-page news release

Tuesday

Read: Smith, Chapter 15. Speeches and Interviews

Thursday

Due: Weekly Writing Assignment 13: Speech and news release about the speech

Tuesday (last day of class)

Read: Smith, Chapter 16. Information Kits

Smith, Chapter 17. Writing for News Conferences

Due: Information kit (two copies, one to be returned to you)

Final Exam to be announced

(Revisions to be announced in class.)
