ADVERTISING 350 - Creative
	COURSE DESCRIPTION
The purpose of this course is to introduce you to the theory and application of creativity in advertising. It covers a range of topics including the nature of creativity, the history of advertising creativity and the application of creative strategy to various media. Although you don't have to have exceptional artistic skills, you will be required to write, design and present original advertisements. The emphasis throughout the course, however, is on developing good advertising based on solid strategic thinking. By the end of the term, you will have a portfolio of finished ads. You must have completed the course prerequisites before taking and receiving credit for ADV 350.
REQUIRED TEXT & MATERIALS
Bring to class with you every time we meet:
Creative Strategy in Advertising by Jewler & Drewniany, 8th edition.
* Computer disks or flash drives (as needed)
* Black felt-tip marker
* Pad of unlined paper (8.5" x 11" or larger)
* Additional materials may be needed as the term progresses
 

COMPOSITION OF THE COURSE GRADE
Quiz 1  

    5%

Quiz 2

    5

Quiz 3 

    5

Assignments 

  50

Attendance & Participation

   5

Portfolio 

  30
 

100%

Quizzes
Three quizzes covering reading and lecture material will be given during the semester.
Assignments
You will complete a variety of in-class and take-home assignments. Many of these will require the use of computer programs.
Attendance & Participation
To get the most out of this class, you have to attend faithfully. More than 2 absences will affect your grade.  You're also expected to participate during every class by completing exercises and contributing to class critiques. Click here for what to do if you have to miss a class.
Portfolio
At the end of the semester, you will present a portfolio of the final versions of your ads.
EXPECTED CONDUCT
  No late work is accepted and no make-ups are given. 

  Late arrivals are treated as absences. 

  Assignments are due at the beginning of class so don't come to class expecting to complete and print the day's assignment. 

  During class, do not use the computers for personal reasons (e.g., emailing friends) or for unrelated work (e.g., typing up your section of the media plan for ADV 360). 

  Spelling, punctuation and proofing count heavily in grading. 

  Honesty and professionalism are mandatory. UT policies on academic misconduct are strictly enforced. 

  Check the online schedule at least once a week for additions and changes. 

  Turn off your cell phone before you come to class.  

  Do not submit jobs to the printer during lecture and class discussion. 

  Unless you're told otherwise, everything you prepare for class should be typed. 


