ADVERTISING 340
PREREQS: Advertising Major, ADV 250 and STATS 201 completed

Online Presence: All assignments, handouts, announcements and other course communication are posted on Blackboard (Available: www.online.utk.edu). Plan on visiting Blackboard for all your online courses EVERY DAY. It is your responsibility to know the assignments, print out materials and in general keep up with what's going on in the class.

Course Objectives: 

Advertising 480 is a seminar course dealing with advertising's relationship with and impact on our society. We will be examining:

*Advertising History

* Advertising as an Institution: Philosophical Perspectives

* The Role of Advertising in our Consumer Culture

* The First Amendment and Commercial Speech

* Regulatory Constraints

* Self-Regulation

* Advertising and Societal Issues

* A Global Perspective

Reading Requirements:

* E-Reserve Articles:

A substantial number of articles will form the foundation of this class. These articles are available online through the library's website under e-reserve/Hodges Library or posted on Blackboard.

The specific reading assignments for each class period are posted on Blackboard.

Course Environment: 

The course is conducted in the manner of a professional development seminar. This seminar is much like one you may attend as an advertising professional. You are expected to conduct yourself in a professional manner. Participation is mandatory and is 25% of your course grade.

PROOFREAD CAREFULLY. Excessive errors reflect on your professionalism, credibility, and efforts towards your work, and will be reflected in a lower grade.

There will be a 1/2 point penalty assessed for every typing, spelling, grammar, language or professional appearance error in all daily work.

Academic Dishonesty:

All work in this course should be the original work of the student. Students who violate University rules on scholastic dishonesty are subject to disciplinary penalties, including the possibility of failure in the course, dismissal from the program and dismissal from the University. Since dishonesty harms the individual, all students, and the integrity of the University, policies on scholastic dishonesty will be strictly enforced. Scholastic dishonesty includes plagiarism, which according to Webster is: "to take (ideas, writings, etc.) from (another) and pass them off as one's own." Therefore, handing in material written by someone else, whether it is a current or former student, or a secondary source and presenting it as your own efforts is a clear example of plagiarism.

However, even the act of writing one sentence in your paper word-for-word of what someone else has written or only changing one or two words is also a form of plagiarism. If you use a direct quote then put the statement in quotation marks and cite the author. If you use the ideas of someone else, then re-write the ideas into you own words and put the author's name in brackets after presenting the ideas. Information taken from the Internet is no exception to this rule.

In general, always try to paraphrase (write in your own words) the ideas of other people and be sure to cite their names within the body of your work. Be careful and if you are unsure, please come in and see me.

Grading Components:

25% -- Participation: Daily Work/Attendance -- You will have homework due in class, or we will do an activity in class or you will get points from simply attending. By definition you must be PRESENT to receive that day's points. No makeup or late work is allowed. You are to attend and contribute to the class as though this is your first job as an advertising professional.

Policy on Excused Absences and Daily Homework

If you have an EXCUSED absence (my discretion) and you 1) email me your work or 2) send your work with a classmate BY CLASS TIME, I will give you HALF of the daily assignment's points. Part of the daily grade is simply showing up. But I hate for you to do the work, get sick, and then not get credit for it.

What is an excused absence?

--You let me know you will not be attending BEFORE class (9:30 a.m.) that day. An email or phone message is fine.

--Attending a University sponsored activity (Maximum of 1 excused per semester).

--Sickness (with or without going to the doctor.)

--A doctor's appointment (Maximum of 1 excused per semester).

--A job interview (Maximum of 1 excused per semester).

--A major crisis with a family member/room mate -- you provide me with some details.

What is an unexcused absence?

--Any reason that you fail to inform me about prior to 9:30 a.m. (class time).

--Work that is just left in my mailbox with no note of explanation. If a friend drops it off for you, YOU must have some form of explanation attached. The work must be in my box when I return from our class.

--Sending your work with a classmate without an explanation from YOU. Attach a note with an explanation to your homework.

--Your regular job

--Any Work/meetings related to other courses.

--Anything dealing with your pets (and I have a dog and cat. So do what you must, but it isn't an excused absence).

--Not being able to find a parking space. (I can see the commuter lot from my office. There is plenty of space at 9:30 a.m.)

--Anything else that I do not decide is excused.

60% -- Three exams at 20% each: A mixture of objective and essay questions.

15% -- Group Project: Country Report on Advertising Regulation/Self-Regulation

(Report: 10% & Presentation: 5%)

Group Project Presentation will be during the Final Exam Time: 10:15 - 12:15 p.m., Thursday, Dec. 15

Grading:

Admittedly, the grading in a seminar like this is subjective, but so is evaluation of the advertising business. You will not be graded based on your level of agreement with me, but rather on your ability to lucidly present your thinking, to show comprehension of the readings, and to address the assignment completely.

A = 90% The University gives the instructor discretion over

B = 80% assignment of the course grades of B+ and C+.

C = 70%

D = 60%

Gentle Words of Advice:

Most students in this class are also taking either Management (ADV 450) or Campaigns (ADV 480). Because of the amount of group work involved and giving of presentations in these other courses, it is quite tempting to "blow off" this course (i.e. cut this class to work on these other courses or not be prepared for this class).

Remember ... Advertising 480 is also worth 3 hours. A "C" in this class will impact your GPA just the same as a "C" in Campaigns or Management.
